
Enforcement & Monitoring Program Update 
 

 
 Partners Meeting  

February 21, 2013 



Enforcement & Monitoring Update: 

January  2012 - December 2012 

White Croaker Landings 

• Significant decrease in white croaker landings  

• 2009: 3300 pounds of white croaker caught from the 

commercial catch ban area were landed 

• 9/1/10 - 9/1/11: less than 68 pounds of white croaker 

caught from the commercial catch ban area were 

landed 

• 1/1/2012-12/31/2012: no white croaker were taken or 

landed in the red zone 



 

CDFW 

• Inspection Surveys: 

 Commercial: 17 

 Recreational: 110 

• Joint inspections: 48 

• White croaker: a few white 

croaker fish were found 

during recreational fishermen 

inspections  
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Enforcement & Monitoring Update: 

January  2012 - December 2012 
 

City of Long Beach  

• 15 food facilities 4x/year 

• Inspection Surveys: 45 

markets and 19 

restaurants  

• White Croaker: 0 

 

 

 

 

 



City of Long Beach  

• Updates:  

 Restaurants have been a good addition  

 Although no white croaker was found, the restaurant 

operators are very interested in learning about fish 

contamination.  

• Challenges:  

 The major challenge will be over once we have the market 

brochure. 
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LA County 

• 34 Markets Twice a Year 

• Inspections: 68 

• White croaker: 0 
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Enforcement & Monitoring Update: 

January  2012 - December 2012 

Orange County  

• 12 Markets/Restaurants 

Monthly 

• Inspection Surveys: 144 

• White Croaker: 0  
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Orange County:  

• Updates:  

 Received a public call regarding safety of fish in general 

and referred the caller to the FCEC web site 

 OC Food Program went through restructuring. The new 

manager is Mike Haller who was the original program 

manager when the program was being established in OC 

and is very familiar with the program. 

• Challenges: 

 Language barriers and lack of proper informational material 
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Enforcement Brochure  



 12 markets in Orange County between 1/29/2013 – 

1/30/2013  

 77% of respondents identified the correct message in 

the open ended question “What is the brochure 

saying to you”  

 

 

  

 

Enforcement Brochure 

Field Testing Results   

75% 

25% 
Identified the
correct
message

Did not get
the message



Enforcement Brochure 

Field Testing Results  

91.70% 

8.30% 

What do you think the brochure is 
recommending 

Correct Answer

No Answer

Buy fish from approved 

source and keep invoice 



Enforcement Brochure 

Field Testing Results  

83% 

17% 

What do you think the brochure is 
telling you to do if you are approached 

by an illegal or suspicious vendor  

Correct Answer

Wrong answer

Call one of the 

numbers on brochure 



Enforcement Brochure 

Field Testing Results  

Overall feedback:  

 The brochure is helpful and a good reminder  

 Red color stands out  

 Fast and simple – not too much information but 

informative 

 Contact information and who to report illegal vendors 

is helpful  

 Brochure should be available in different languages 

 One respondent suggested putting  a picture of the 

actual white croaker 



Next Steps 

 Finalize the brochure 

 Translate the brochure 

 Print  

 Use the brochure in the field 


